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Worldwide

NUTRABEL

chronically hungry

overweignt

6 pillion / billion 9 billion

1 billion

1.4 billion IN order 1o feed this

3" @ 4 number The current
w food production will
need to aimost double

Word Health Organization, 2014 Food and Agriculture Organization of the Unifed
Nations (FAO), 2013



[N Belgium

NUTRABEL

overweight population

4% 40% - 22%

obesity rate among adults
Nas increased from 10.8% in

1997 10 13.8% toaay



Change is hard

NUTRABEL

We believe that change is
possible and hecessary.

Bringing healthier more
accessible, and more
sustainable ingredients and
products fo people across the
NAation

What How Why

1. Distribution of ingredients and
products considered “superfoods’

2. Own brand of breakfast ceredals
and snacks INncluding insects




Why our customers love Nutrael

NUTRABEL

Our recipes pay a special
attention to faste & nutrition

Breakfast cereqls for specific
niche markets:

|. contributes to the hormonal
balance,

2. for sportsmen aond
sportswomen,

3. healthy breakfast for children

Social adoed value: fair frade,
organic & Non GMO




Why our customers love Nutrael

NUTRABEL

Original nufrifious ingredients
from Latin America

Our rich-in-protein cereqls are a
viable solution 1o the visual and
psychological aversion that
people have regarding the
consumpption of INsecTs

Qur products as gift packages are
original and specical




leam and pdarrners

NUTRABEL

Recipe Credtfion
Partners:CeRED
Institute Paul Lambin
Oxylent

Team Nutrapel Prototype aond
- Fernanda Cé&rcamo, New Product
Development

Managing Director ParRer

- Gllles Dupont, Institute Meurice
Sales & [T




Nutraoel Is :

NUTRABEL

BREAKFAST CEREALS:

The average amount of ceredls that
Belgians consume is 2.3kg per person
oer year The total breakfast ceredl
market is about 130 million euros with
a growing rate between 3-4% per year
(Kellogs Belgium, 20113)




Nutraoel Is :

NUTRABEL

ORGANIC PRODUCTS:

Organic market in 2013; 403 million
EUR, 8% larger than 2012,

Belgians now go 13,4 fimes per year 1o
an organic sfore, compared 1o only
12,9 fimes in 2012

Belgians spend now on average /, 13
euros per Vvisit on an organic store,
compared to only 6,96 EUR in 2012.
(BioWallonie, 2014)




Nutraoel Is :

NUTRABEL

INSECTS:

In the EU, Belgium has taken the lead
by legalizing in December 2013 the
commercidlization and consumpption
of fen different insect species




Nutrabel cashflow statement
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Cash in
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Completed Milestones

NUTRABEL

Recipe creation Intellectudal First client
Varket Analysis Property Rights

Profotypes Marketing and Hrst
Sensoidl panels outsourced
production




